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Question 1

Refer to Fig. 1, a news item about tourism in São Paulo, Brazil.

São Paulo, Brazil, never saw so many tourists: 11 million

São Paulo, Brazil’s largest city and the main economic hub in the country, received 11 million
tourists in 2009, 2.8% higher than recorded in 2008. São Paulo received 9.3 million
Brazilian tourists and 1.7 million foreigners in 2009. Visitors spent US$3.5 billion, which is 
2.5% more than in 2008.

The main reasons for foreigners’ visits were:
 • business (57.2%)
 • visits to relatives and friends (20.7%)
 • leisure (13.6%). 

The main reason for domestic tourism was to visit relatives and friends. These domestic 
visitors mainly use buses to come to the city, followed by aircraft and their own cars. The 
average spending was US$408 per domestic tourist and the month in which the greatest 
number of tourists came was December. 

In the hotel sector, the average occupation was 68.5% in 2009. The average daily spend in 
hotel fees was US$68.

    Fig. 1

 (a) With reference to Fig. 1, identify the following:

 •  the number of foreign tourists visiting São Paulo in 2009

 ...........................................................................................................................

 •  the percentage of foreign visitors in 2009 that were leisure tourists

 ...........................................................................................................................

 •  the most popular month for visits by domestic tourists

 ...........................................................................................................................

 •  the average daily amount spent by all visitors on hotel accommodation in 2009.

 ...........................................................................................................................
 [4]
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 (b) Outline three likely reasons to explain why the average amount spent by foreign visitors 
to São Paulo is nearly US$100 more than the average amount spent by domestic 
visitors.

1  .......................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

2  .......................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

3  .......................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ...................................................................................................................................... [6]

 (c) With reference to Fig. 1, identify the three most commonly used methods of transport 
for domestic tourists visiting São Paulo.

1  .......................................................................................................................................

2  .......................................................................................................................................

3  ................................................................................................................................... [3]
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 (d) Explain three in-flight services that are provided by long-haul international carriers for 
the benefit of business class passengers.

1  .......................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

2  .......................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

3  .......................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ...................................................................................................................................... [6]
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 (e) All international airports have good transport links. For one airport with which you are 
familiar, evaluate the forms of transportation that make it accessible to the destination it 
serves.

Name of chosen airport  ...................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ...................................................................................................................................... [6]

 [Total: 25]
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Question 2

Refer to Fig. 2, a news item about Mauritius’ tourism in 2009. 

Mauritius’ tourism receipts down

Mauritius saw an 18% decline in tourism receipts in the first half of 2009 as the global 
economic downturn discouraged visitors. Mauritius, which is best known for its azure waters, 
white beaches and luxury spas, has run an aggressive international marketing campaign 
while its hotels have offered big discounts as the country tries to maintain market share. 

Arrivals from Europe fell by 6.9%, led by a 19.1% decline in German arrivals, a 14.3%
decline in Italian arrivals and a 6.9% fall in visitors from Britain. France, which is Mauritius’ 
leading market, was the exception with a 2.0% increase. 

    Fig. 2

 (a) With reference to Fig. 2, identify three European markets that have shown a decrease 
in visitors.

1  .......................................................................................................................................

2  .......................................................................................................................................

3  ................................................................................................................................... [3]

 (b) With reference to Fig. 2, identify and explain the major strategy adopted by many local 
hotels to maintain their occupancy rates.

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ...................................................................................................................................... [2]
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 (c) Explain two factors that are likely to have contributed to the overall decline in visitor 
numbers to Mauritius.

1  .......................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

2  .......................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ...................................................................................................................................... [4]

 (d) Mauritius is located at 20S, 57.5E, approximately 2000 kilometres off the south eastern 
coast of Africa and lies east of Madagascar. State the following:

•  the term that best describes the climate of Mauritius

 ..................................................................................................................................

•  whether local time in Mauritius is in advance of or behind local time in Singapore

 ..................................................................................................................................

•  whether the month of December is winter or summer in Mauritius

 ..................................................................................................................................

•  the climatic hazard most likely between December and March.

 ..................................................................................................................................
 [4]
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 (e) Island destinations, such as Mauritius, offer visiting tourists a range of watersport 
activities. State and explain three negative environmental impacts that can result from 
the development of watersport activities in such destinations.

1  .......................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

2  .......................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

3  .......................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ...................................................................................................................................... [6]
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 (f) Discuss the reasons why many 5* international hotels have made sports and fitness 
facilities part of their leisure service provision.

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ...................................................................................................................................... [6]

 [Total: 25]
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Question 3

Refer to Fig. 3, a promotional leaflet for Lapland Travel holidays in Lapland.

Magical Santa Claus HolidaysMagical Santa Claus HolidaysMagical Santa Claus Holidays

Visit Santa Claus and his reindeer for a magical
Lapland Christmas. Lapland Travel offers the
finest quality tours to Lapland that are second to
none. We are a popular tour operator with over
fifteen years’ experience of taking visitors to visit
Santa Claus.

Tours operate November to December

Tel: 01322 749788
Email: Santa@Lapland.com
www.SantaLapland.com

Reply straight away to
discover a magical world
of Lapland holidays.

FREEBROCHURE

LAPLAND TRAVEL

2 Day Lapland Tour

This tour is based in the traditional Lapland resort of Suomu, part of a wilderness region of 
natural forests, streams and lakes.

Day 1  Depart from your chosen airport to Rovaniemi Airport where you will be transferred
to Suomu. After collecting your overgarments and boots you will be able to settle in at your
hotel or cabin. Join us for some snowgames in the evening.

Day 2  The search for Santa Claus will commence with a transfer by skidoo and sleigh to
a secret location where many activities await you. Try the gentle reindeer sleigh ride or the
thrill of the husky ride. Drive a snowmobile and meet Santa Claus to discuss your Christmas 
wishes. After lunch at Suomu, we will visit a small theme park located underground, close
to the Arctic Shopping Centre where we will also stop to buy souvenirs prior to your flight
back home.

Fig. 3
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 (a) With reference to Fig. 3, identify and describe the three components of the “2 Day 
Lapland Tour” package holiday product.

1  .......................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

2  .......................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

3  .......................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ...................................................................................................................................... [6]

 (b) Explain two ways in which the advertised package will appeal to families with children.

1  .......................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

2  .......................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ...................................................................................................................................... [4]

 (c) With reference to Fig. 3, identify three methods used to promote the advertised 
package.

1  .......................................................................................................................................

2  .......................................................................................................................................

3  ................................................................................................................................... [3]
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 (d) State three ancillary services usually sold by travel agencies and explain how each is 
likely to be of benefit to a leisure traveller booking a package holiday.

Service  .............................................................................................................................

Benefit ..............................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

Service  .............................................................................................................................

Benefit ..............................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

Service  .............................................................................................................................

Benefit ..............................................................................................................................

 ..........................................................................................................................................

 ...................................................................................................................................... [6]

 (e) With reference to one example with which you are familiar, discuss how a river, lake or 
inland waterway has been developed for tourism purposes.

Name of chosen river/lake/waterway  ...............................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ...................................................................................................................................... [6]

 [Total: 25]
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Question 4

Refer to Fig. 4, three photographs taken in South Africa by different types of leisure tourist.

Photograph A Photograph B

Photograph C

 Fig. 4

 (a) Complete the following table by identifying the photograph most likely to have been 
taken by each type of leisure tourist.

Type of leisure tourist Photograph

Tourist visiting a built attraction

Tourist on an adventure tourism holiday

Tourist on a guided safari tour

 [3]
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 (b) Fig. 5 shows local souvenirs on sale outside a South African visitor attraction.

    

    Fig. 5

  Explain three positive impacts that the sale of souvenirs will have on the local host 
community.

1  .......................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

2  .......................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

3  .......................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ...................................................................................................................................... [6]

http://www.studentbounty.com/
http://studentbounty.com/


15

[Turn over© UCLES 2011 0471/01/O/N/11

For
Examiner’s

Use

 (c) Not all encounters between tourists and the host population are positive. Explain three 
ways in which the ‘demonstration effect’ can result in a negative social/cultural impact on 
a local host population.

1  .......................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

2  .......................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

3  .......................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ...................................................................................................................................... [6]

 (d) Explain two ways in which built attractions can manage visitor arrivals to prevent 
congestion.

1  .......................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

2  .......................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ...................................................................................................................................... [4]
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 (e) Many international visitor attractions employ staff to act as guides. Discuss the main 
skills that such employees will be expected to possess.

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ..........................................................................................................................................

 ...................................................................................................................................... [6]

 [Total: 25]

Copyright Acknowledgements:

Question 1 © Eturbonews Sao Paulo; www.eturbonews.com.
Question 2 © Eturbonews Mauritius; www.eturbonews.com.
Question 4 Photographs © John D Smith © UCLES.

Permission to reproduce items where third-party owned material protected by copyright is included has been sought and cleared where possible. Every 
reasonable effort has been made by the publisher (UCLES) to trace copyright holders, but if any items requiring clearance have unwittingly been included, the 
publisher will be pleased to make amends at the earliest possible opportunity.

University of Cambridge International Examinations is part of the Cambridge Assessment Group. Cambridge Assessment is the brand name of University of 
Cambridge Local Examinations Syndicate (UCLES), which is itself a department of the University of Cambridge.

http://www.studentbounty.com/
http://studentbounty.com/


<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 15%)
  /CalRGBProfile (ColorMatch RGB)
  /CalCMYKProfile (U.S. Sheetfed Uncoated v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.3
  /CompressObjects /Off
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.1000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams true
  /MaxSubsetPct 100
  /Optimize false
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts false
  /TransferFunctionInfo /Preserve
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile (None)
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 150
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 150
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 600
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects true
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile (None)
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName (http://www.color.org)
  /PDFXTrapped /Unknown

  /CreateJDFFile false
  /Description <<
    /JPN <FEFF3053306e8a2d5b9a306f30019ad889e350cf5ea6753b50cf3092542b308030d730ea30d730ec30b9537052377528306e00200050004400460020658766f830924f5c62103059308b3068304d306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103057305f00200050004400460020658766f8306f0020004100630072006f0062006100740020304a30883073002000520065006100640065007200200035002e003000204ee5964d30678868793a3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /FRA <>
    /DEU <>
    /PTB <>
    /DAN <>
    /NLD <>
    /ESP <>
    /SUO <>
    /ITA <>
    /NOR <>
    /SVE <>
    /ENU <>
  >>
>> setdistillerparams
<<
  /HWResolution [600 600]
  /PageSize [595.245 841.846]
>> setpagedevice




